
Competition Time!
You will be creating a piece of artwork that has a message!

Thinking about our MAT values, you will design a piece of artwork that 
communicates this in a visual way. You choose what media (material) you would 
like to use, the size, the shape and how you wish to interpret that MAT value. 

MAT VALUES: 
Our commitment to ensure learning is at the 
heart of all we do: Keeping “the main thing, 
the main thing” – prioritising our people, 
time, energy and funding to the 
improvement of the educational experience – 
both formal and informal.

A passion for excellence: Only comparing 
ourselves with the best.  When finding it, 
seeking to match and then surpass it.

Restlessness and curiosity: Looking for 
opportunity to be involved and to learn 
from new experiences.

Courage to innovate: Leading change – in 
teaching and learning, curriculum 
development, organisational structures.

Tenacity and resilience : Holding to our 
mission in times of turbulence and 
remaining resolute until we achieve what we 
set out to do.

Collegiality: Listening to others, sharing 
with others, learning from other.

What images come to mind when 
you read each of our values, how 
could you bring these together to 
create your design. Consider 
carefully:
• Image choices
• Layout
• Colour/ impact
• What materials/ background 

will be best to create this. 
• Entries can be completed by 

hand or digitally. 

The prize!
There will be 15 primary finalists. 
The MAT judging on ideas, how 
you communicated your chosen 
value as well as quality of how 
your produce your artwork. 
The finalists will be invited to 
Chase Terrace academy where they 
will be part of the exclusive meet 
the illustrator meet and greet event 
and workshop. 
During this event Raj Dhunna will 
announce the overall winners and 
runners up and prizes will be 
awarded, to the top 3 primary and 
secondary entries. 



Inspiration
The MAT have teamed up with Illustrator Raj Dhunna to bring to you an exciting 
opportunity in how we can explore being creative in new ways.  Using artwork to 
convey a message or idea. 

Here are some examples of his illustrations:

Raj is an Illustrator/ Image maker based in West London. His practice focuses on 
mark making, digital and print making techniques. Clients Include:
Netflix, BBC, Adidas, Nike, Umbro, The Face, The Guardian, Empire, Wired UK, Inter 
Milan, Liverpool FC, Spurs, The FA, Olipop, Merky Books and more

Raj has been involved with many campaigns you may have already seen such as:
• The transport for London Campaign against hate. 
• Netflix illustration for ‘The beautiful game’. 
• World cup 2022 illustrations.  
• BBC billboards for Peaky Blinders. 
• Versus x Nike. 

Due in: Wednesday 4th December 2024
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